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• Online survey conducted September – November 2021

• Promoted via social media

• Targeting residents, businesses and visitors

• To inform review of Monmouthshire Destination Management Plan 

• Total responses 293 (residents 142, businesses 80 and visitors 71)

• Prize draw winner of Wye Valley Producers’ Christmas hamper –
Rachel Jones, Hereford

Monmouthshire Destination Survey 



https://batchgeo.com/map/9c2ada369ee5f03ef00ad210999ec6ec

Home postcodes of resident respondents

https://batchgeo.com/map/9c2ada369ee5f03ef00ad210999ec6ec


How do residents feel about tourism in 
Monmouthshire?



Which attractions do residents visit?



What impact does tourism have on residents’ quality 
of life?



https://batchgeo.com/map/7e7751fc19be391d9f3dc479db29069c

Business survey respondent locations

https://batchgeo.com/map/7e7751fc19be391d9f3dc479db29069c


Business Survey Headlines





Most important sources of business



Business Survey Headlines



https://batchgeo.com/map/8499216a67c230d5b16da14c97471ac0

Home postcodes of visitors (71)

https://batchgeo.com/map/8499216a67c230d5b16da14c97471ac0


Visitor survey headlines



Visitor Survey Headlines
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Three strongest aspects of tourism offer



Three weakest aspects of tourism offer



One thing you’d want the world to know?



• Draft revised Destination Plan based on results and review of best prospects 
to deliver economic recovery and grow tourism for the benefit of 
Monmouthshire’s people, environment and communities.

• Consultation on draft Plan & incorporation of feedback

• Approval of Plan by Partnership & new political administration

• Deliver and monitor the Plan

• Any questions?

Next steps?


